
In the realm of project management,
understanding and effectively
engaging with stakeholders is not
just beneficial: it's indispensable for
success.

This introductory guide will help you
navigate the fundamentals of
stakeholder management and
engagement, highlighting best
practices, strategies, and tools to
elevate your project management
skills.

STAKEHOLDERS, BOTH INDIVIDUALS
AND ORGANIZATIONS IMPACTED BY
A PROJECT, HOLD SIGNIFICANT
SWAY OVER A PROJECT’S OUTCOME. 
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A stakeholder is anyone who is affected by or has an interest in your project. This
includes a broad spectrum of entities, from employees and managers within your
organization (internal stakeholders) to customers, suppliers, investors, and
community members outside of it (external stakeholders). Identifying and analyzing
all of your stakeholders so you can understand their unique perspective on your
project—their interests and objectives and the extent of their influence—is the first
step in effective engagement. 

Types of Stakeholders:

WHAT IS A STAKEHOLDER?

 Internal Stakeholders: 
These include employees, managers, and board members
who are part of the organization undertaking the project.

External Stakeholders: 
These include individuals or entities outside the organization,
such as customers, suppliers, and investors.

Primary Stakeholders:
These are the individuals or groups directly affected by the
project's decisions and activities.

Secondary Stakeholders: 
These are the individuals or groups indirectly impacted by the
project's outcomes.
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KEY STAKEHOLDER MANAGEMENT STEPS 

1. Identify Stakeholders 
Start by brainstorming all individuals, groups, and organizations
who could be impacted by or have a stake in the project. This
includes those affected by the work, those with influence or
power over it, and those interested in its successful (or
unsuccessful) outcome.

2. Analyze Stakeholders 
Assess each stakeholder's interest, influence, and attitude toward
the project. The Stakeholder Influence/Interest Grid (included in
the workbook download) can help in this assessment. Influential
stakeholders can significantly impact your project's progression,
either positively or negatively. Those with high interest are
engaged in the project, while others may be indifferent. Attitudes,
whether positive or negative, can also significantly influence the
project's outcomes. 
See also: 'Stakeholder Analysis Questionnaire' in the workbook.

3. Engage Stakeholders 
Create and execute a tailored strategy to engage stakeholders,
with a particular emphasis on those who have significant interest
and influence. This strategy should take into account the
communications needs and preferences of your key
stakeholders and include multiple communications platforms to
reinforce your message.

4. Continuously Manage 
Stakeholder engagement is an ongoing process, so remember to
regularly communicate, reassess your engagement strategies,
and incorporate stakeholder feedback.

Identify
Stakeholders

Analyze
Stakeholder
Interest +
Influence

Prioritize
Stakeholder
Engagement

Manage
Stakeholders
Consistently +
Continuously
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69%
Employeees that say
they would work
harder if their efforts
were better
recognized.

Effective leaders
review and take
action on survey
feedback.

 

Even with our best efforts, managing stakeholders is inherently challenging:

Time-Intensive: 
Identifying, mapping, prioritizing, and consistently communicating with stakeholders
demands a substantial investment of time.

Resource-Heavy: 
Effective engagement requires dedicated personnel, specialized tools, budgets, and
other resources to build relationships, customize interactions, and manage logistics.

Balancing Interests: 
Navigating and harmonizing competing stakeholder interests necessitates careful
facilitation, clear expectation-setting, and adept conflict resolution.

Engagement Fatigue: 
Frequent outreach can lead to stakeholder fatigue, requiring innovative and
personalized approaches to maintain meaningful engagement.

CHALLENGES OF STAKEHOLDER ENGAGEMENT AND
STAKEHOLDER MANAGEMENT

Develop an Engagement Strategy: Establish the necessary frequency of
communication with your stakeholders, specifying the channels and
tailoring messages to align with their interests while achieving your
objectives.

Be Proactive: Keep stakeholders informed about project developments,
potential challenges, and successes.

Consult and Involve: Proactively seek stakeholder feedback and
collaborate with them as partners, ensuring their input influences
decision-making processes.

Engaging with Stakeholders Effectively:
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To effectively tackle the challenges of stakeholder engagement and stakeholder
management, consider these best practices:

Clearly Define Scope: 
Articulate the project scope clearly and ensure all stakeholders understand it.

Set Realistic Expectations: 
Be clear about what stakeholders can expect from the project and manage these
expectations consistently.

Foster Transparency: 
Conduct regular team check-ins and updates to foster open communication, build
trust, and effectively manage stakeholders' expectations.

Identify and Mitigate Risks: 
Allocate sufficient time for dialogue and practice active listening. Stakeholders can
provide valuable insights into potential issues and risks that may not be apparent to
the project team, thereby facilitating proactive risk management.

Establish Conflict Resolution: 
Implement mechanisms to address and resolve conflicts that may arise among
stakeholders.

Implement Change Management: 
Be prepared to handle changes in project scope, timelines, or objectives and
communicate these changes transparently.

Prevent Engagement Fatigue: 
Mitigate stakeholder fatigue by sending meeting agendas in advance, inviting only
essential participants, consolidating updates, and creating an information hub. These
strategies help ensure stakeholders remain engaged without feeling overwhelmed.

Regularly Reassess Strategies: 
Stakeholder needs and interests can evolve; regularly reassess engagement
strategies to ensure alignment with stakeholders’ expectations.

BEST PRACTICES FOR SUCCESS
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Stakeholder management and engagement is a dynamic and integral part of
successful project management. By identifying, analyzing, engaging with, and
continuously managing stakeholders using a strategic and nuanced approach,
project managers can harness the power of stakeholder support to drive project
success. Remember, stakeholder management is not a one-time task but an
ongoing process that requires attention, adaptability, and a keen understanding of
human dynamics. Armed with the right strategies and tools, you can turn
stakeholder engagement into one of your project's greatest assets.

For additional guidance and best practices on Stakeholder Engagement and
Stakeholder Management, be sure to download our workbook.
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